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 $116M in Sales
Powered by Google Ads
Q1
Q2

Q3

Industry: Luxury Fragrances

Primary Channel: Google Ads
(Search + Shopping + Display)

📈 ROAS: Maintained between 5.8x
to 7.2x
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 $116M in Sales
Powered by Google Ads
Q1
Q2

Q3

Industry: Luxury Fragrances

Primary Channel: Google Ads
(Search + Shopping + Display)

📈 ROAS: Maintained between 5.8x
to 7.2x
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 10x In Sales Powered
by Google Ads

Q1

Q2

Q3

Industry: Fashion

Primary Channel: Google Ads
(Search + Shopping + Display)

📈 ROAS: Maintained between 7.2x
to 10.2x
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 10x In Sales Powered
by Google Ads

📈 ROAS: Maintained between 7.2x
to 10.2x

Q1

Q2

Industry: Luxury Fragrances

Primary Channel: Google Ads
(Search + Shopping + Display)
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🚀 Early Impact
✅ ₹40,000+ in revenue in a single day
via performance ad campaigns
🧲 High ROAS from day 1 using strategic
product promotion + ad funnel
🔁 Ongoing strategy to build sustainable
sales, content, and SEO authority

Overview 
of Advertising
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🚀 Initial Results
✅ Sales within first few days of launch
💰 Operating at just ₹1,000/day ad spend
🎯 Conversion tracking fully functional across platforms
📈 Early ROAS showing strong promise for scaling

Overview 
of Advertising
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Overview 
of Advertising
💥 Early Progress

Ad account structure ready
Funnel sequencing aligned to the baby product buyer journey
Sales are beginning to come in
Working toward scaling campaigns with stability

📍 “This is a premium scaling project currently in motion—case study will be
added soon as performance data grows.”
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 7.66 X in Sales
Powered by Facebook
Ads
Q1
Q2

Q3

Industry: Luxury Fragrances

Primary Channel: Google Ads
(Search + Shopping + Display)

📈 ROAS: Maintained between 6.X
to 12x
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13.88 X Monthly ROAS
in Sales Powered by
Facebook Ads
Q1 Industry: Luxury Fragrances
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58.66 X Weekly ROAS in
Sales Powered by
Facebook Ads
Industry: Luxury Fragrances
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14.61 X in Sales Powered
by Facebook Ads

Q1

Q2

Q3

Industry: Fashion & Accessories

Primary Channel: Facebook Ads

📈 ROAS: Maintained between 8X to
14x
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8 X in Sales Powered by
Facebook Ads

Q1 Industry: Fashion & Accessories

Q2 Primary Channel: Facebook Ads

Q3 📈 ROAS: Maintained between 8X to
14x
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13.54 X in Sales
Powered by Facebook
Ads

Q1 Industry: Fashion

Q2 Primary Channel: Facebook Ads

Q3 📈 ROAS: Maintained between 8X to
14x
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7.86 X in Sales Powered
by Facebook Ads

Q1 Industry:  Home Accessories

Q2 Primary Channel: Facebook Ads

Q3 📈 ROAS: Maintained between 5X to
7x
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9.24 X in Sales Powered
by Facebook Ads

Q1 Industry:  Fashion

Q2 Primary Channel: Facebook Ads

Q3 📈 ROAS: Maintained between 6X to
9x
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7 X in Sales Powered by
Facebook Ads

Q1 Industry:  Fashion

Q2 Primary Channel: Facebook Ads

Q3 📈 ROAS: Maintained between 6X to
8x
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Sales Ads for Digital
Products

Q1 Industry:  Digital Products

Q2 Primary Channel: Facebook Ads

Q3 200+ Sales per month
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Sales Ads for Digital
Products

Q1 Industry:  Digital Products

Q2 Primary Channel: Facebook Ads

Q3 200+ Sales per month
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Sales Ads for Digital
Products

Q1 Industry:  Digital Products

Q2 Primary Channel: Facebook Ads

Q3 200+ Sales per month
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Sales Ads for Digital
Products

Q1 Industry:  Digital Products

Q2 Primary Channel: Facebook Ads

Q3 Multiple Sales & Awareness
Campaigns 
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Multiple Sales &
Awareness Campaigns
for Astrology

Q1 Industry:  Digital marketing

Q2 Primary Channel: Facebook Ads

Q3 Multiple Sales & Awareness
Campaigns 
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Sales Ads for Fashion
Accessories 

Q1 Industry:  Fashion Accessories 

Q2 Primary Channel: Facebook Ads

Q3 Multiple Sales & Awareness
Campaigns 



P
R

E
V

IO
U

S
 P

R
O

J
E

C
T

S

F A C E B O O K  A D S

I N S I G H T S

Sales Ads for Fashion
Accessories 

Q1 Industry:  Fashion Accessories 

Q2 Primary Channel: Facebook Ads

Q3 Multiple Sales & Awareness
Campaigns 
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Multiple Sales &
Awareness Campaigns
for Astrology

Q1 Industry:  Skincare & Hair care

Q2 Primary Channel: Facebook Ads

Q3 Multiple Sales & Awareness
Campaigns 
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Multiple Sales &
Awareness Campaigns
for Astrology
Q1 Industry:  Astrology

Q2 Primary Channel: Facebook Ads

Q3 Multiple Sales & Awareness
Campaigns 
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Multiple Sales &
Awareness Campaigns
for Astrology

Q1 Industry:  Astrology

Q2 Primary Channel: Facebook Ads

Q3 Multiple Sales & Awareness
Campaigns 



P
R

E
V

IO
U

S
 P

R
O

J
E

C
T

S

F A C E B O O K  A D S

I N S I G H T S

Sales Ads for Clothing
Products

Q1 Industry:  Fashion & Clothing

Q2 Primary Channel: Facebook Ads

Q3 Multiple Sales & Awareness
Campaigns 
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Sales Ads for
Cosmetics Products

Q1 Industry:  Cosmetics

Q2 Primary Channel: Facebook Ads

Q3 Multiple Sales & Awareness
Campaigns 
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Q1 Industry:  Digital Art & Courses

Q2 Primary Channel: Facebook Ads

Q3 Multiple Sales & Awareness
Campaigns 

Sales Ads for Digital Art
& Course
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Search Console Insights

Search Console
Insights
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Struggling with low sales?

Finding hard to reach your potential
audience ?

Want good looking designs for your social media?

You have good website but you need good rankings
      for your business ?

Missing the creative approach ?

WE ARE
DEDICATED

TOWARDS
YOUR VISION
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1- Reach  potential audience
 
2- Bring your Personal brand to life 

3- Convert your viewers into your potential leads

4- Authentic content creation 

5- High engagement content strategies 

6- More sales to your business

BENEFITS
WORKING
WITH US 
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ContactContactContact
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Jaymin patanvadiya
Founder of optinmark Agency
Mob:- +91 9737309548
Email:- info@optinmark.com
web:- www.optinmark.com

ThankThank
you.you.

Thank
you.


